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ASSESSMENT OF ECOLOGICAL FACTORS OF AGROTOURISM

Summary

Agritourism has the ability to reduce negative environmental impacts while supporting socio-
economic development. In recent years, this idea has attracted a lot of attention from academics who
have tried to link it to sustainability. There are still few studies that reflect the current state of research
and the main challenges in agritourism. This bibliometric article fills this knowledge gap by providing
a summary of the views researchers have taken in examining the relationship between agritourism
and sustainable development. The aim is to understand the current state of research and the main
problems of the subject. How many articles on agritourism and sustainability are in the article, how
the authors and nations are related, and what topics dominate the articles most. The article presents
an assessment of the state and possibilities of agrotourism development in the region as a factor of
sustainable development of rural areas. The article discusses the concept of agrotourism, promising
types of agricultural tourism, development factors and conditions of tourism in the regions. The
authors conducted an assessment of the tourism infrastructure in the regions and found the existence
of tourism potential, which allows to emphasize tourism. as one of the priority areas for the
development of investment activities in the region. In addition, the reasons for the decrease in demand
for agricultural tours in the regions are highlighted, and it is concluded that the joint development of
agricultural production and agrotourism can be an important tool for increasing the level of socio-
economic development of the rural areas of the region. When rural tourism and agricultural
production are combined, it is possible to increase the resilience of rural farms to adverse conditions
due to the promotion of natural products produced by farmers, as well as an alternative source of
income that contributes to socio-economic development.
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Introduction participation of agrotourism villages and

Agrotourism is a dynamically developing  agrotourism complexes. Agrotourism can
segment of the global tourism industry in  operate in regions without polluting production,
modern conditions. It is rightfully one of the in villages, towns and small towns with
most popular sectors of tourism business among traditional architecture, culture, nature parks and
consumers. Agrotourism is a type of activity that ~ forests, recreation areas and natural phenomena,
provides accommodation, food, leisure time and  sacred places, open-air attractions.
activities aimed at using the natural, agricultural, The main purpose of the research is to
cultural and historical resources of rural areas. determine and justify the development prospects

Agrotourism will increase employment in  of agrotourism in the region as a development
rural areas, attract people from different social ~ factor of rural areas under the influence of
groups and contribute to the increase in  environmental factors.
production volume, increase in personal income The type of recreation that involves
with recreational elements [7]. Agrotourism is  participation in the work of an agricultural
aimed at the production of various types of  enterprise. The tourist also acts as a volunteer. In
commercial products with the active  addition to changing the type of activity, place
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of residence, eating habits, he gets the
opportunity to learn some businesses (livestock
(dairy farms), poultry, beekeeping,
cheesemaking).

Consumers of this type of tourism are a small
part of residents of big cities with higher
education and income level above the average
level. According to the calculations of the
Federal Tourism Agency, currently the share of
agrotourism in Russia does not exceed 2% of the
entire tourism market, while in Europe, rural
tourism brings 15-30% of the total income of the
tourism industry. [6].

Agrotourism is intensively developing in the
regions, which is related to favorable climate,
favorable economic and geographical position;
the  presence of developed tourism
infrastructure; as well as a large number of
cultural and historical sites. This type of tourism
is currently poorly developed in the regions. The
presence of various tourism and recreation
resources, developed infrastructure allows the
development of almost all types of tourism in the
region, including those listed above. The
development of agrotourism can contribute to
the development of the infrastructure of the
regions [8].

The reasons for the decrease in demand for
agro-tours by both domestic and foreign
consumers in the regions are as follows:

- lack of a single national program and
financial support for the development of rural
tourism;

- incompleteness and inadequacy of the
existing legislative framework;

- poor quality of roads, difficult access,
expensive travel, very expensive logistics, high
prices of services;

- lack of trained personnel;

- poorly developed infrastructure of rural
settlements or its complete absence;

- insufficient housing;

- lack of comfortable conditions and service;

- lack of information, advertising, marketing
and promotion.

- low resources of entrepreneurs who want to
engage in the organization of rural tourism;

- lack of guarantees for the safety of tourists.

The region's water resources can potentially
attract hunting and fishing enthusiasts,

35

ecotourism and recreation enthusiasts, as there
are more than 700 lakes and ponds flowing
through the region, as well as many rivers. The
world's largest magnetic anomaly is also a
world-famous natural resource of the region and
can act as a tourist attraction in the region.

The joint development of agricultural
production and agrotourism can become an
important factor in raising the level of socio-
economic development of the rural areas of the
region.

Currently, an important task in the region is
to realize the potential of culture and traditional
hospitality from the perspective of rural tourism.
By combining rural tourism with agricultural
production, it is possible to achieve the
sustainability of peasant (farm) households in
unfavorable conditions (crop shortage) due to an
alternative source of income that contributes to
the promotion of natural products produced by
farmers. as well as socio-economic development
of rural areas [4].

For this purpose, it is necessary at the
regional level:

- develop a regional program for the
development of agricultural tourism, taking into
account the characteristics of the area;

- prepare a plan of actions for the
development of the tourism potential of the
region and ensure its implementation;

- conducting tourism events (concerts,
forums, thematic events, etc.);

- to create an information provision system
that will facilitate the dissemination of
information about the tourism potential of the
region;

- to organize the collection of information
about the characteristics and possibilities of the
region, tourism potential for the development of
tourist  information  materials and the
determination of the development vector of rural
tourism in the region;

- implementation of specific measures aimed
at the development of the tourism potential of
the region, for example, development and
improvement of hiking and tourist excursion
routes, ensuring the joint work of regional
authorities and private investors for the
implementation of events;
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- to carry out educational activities among
farmers and entrepreneurs regarding state
support measures for the development of rural
tourism;

- to ensure the functioning of the feedback
system with regional authorities on rural tourism
ISsues;

- to disseminate information about the
potential of the region in the field of rural
tourism  (signs, advertisements, information
points/centers, etc.).

In general, it can be concluded that tourists all
over the world are paying more and more
attention to being environmentally friendly in all
aspects of their travel's environmental impact, so
investments in  nature conservation and
restoration initiatives are inevitable15. Analysts
studying modern trends in tourism development
believe that hotel business greening is no longer
a trend, but a necessary condition for successful
operation in a highly competitive market [2].

Figure 1. Evaluating the ecological environmental quality of rural tourism using the
analytical hierarchy [4].
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i.e. the intrinsic motivation of decision makers.
We are talking about the so-called value-
oriented greening [8]. From the point of view of
behavioral economics, in this case, the rational
behavior of market participants is limited or
deviates from the standard model of rational
choice by being included in the rules of V CHU
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— they make decisions in the interests of the
natural environment. Unlike the neoclassical
model of human behavior, the model of eco-
behavior involves people making choices to
maximize their utility using all available
information and not allowing their choices to be
influenced by any concerns other than their
individual benefits. utility for nature in its
(individual, corporate) utility function.

Climate and global markets are placed at the
highest scale because these represent the
physical and socio-economic factors influencing
household decision-making and livelihoods. In

the case of agriculturedependent communities,
this model helps to understand how farming and
livelihood decisions impact on the environment,
and in turn how the conditions of the
environment impact on the outcomes of
household activities and strategies. For example,
while the participation of community members
in product (e.g., non-bitter potatoes) and labor
(e.g., temporary immigration) markets in the
region may contribute to the increase of
households' income, they can deplete the natural
resources (e.g., reduction of soil fertility) they
have access to.

Fig. 1. The framework of change
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According to the authors' expert opinion, the
increasing environmental awareness, both in
society as a whole and among professionals
working in the tourism sector, as well as the
worsening problems of overtourism, clearly
demonstrate that tourism depends on its success
and existence. tourism activities related to the
state of the natural environment of the
destination, led to the transformation of the
flagship of the greening of tourism enterprises
into an industrial, corporate policy.

Guidelines and tools for increasing the
competitive advantage of green hospitality
industry enterprises.

1. Education - development of knowledge
and understanding among travelers about the
negative impact of "brown" technologies for the
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provision of tourist services and possible ways
and conditions for its
minimization/neutralization by both tourists and
tourism. industrial enterprises. Thus, in 2018,
the share of Booking respondents who did not
choose "green" accommodation options during
their travels because they did not know about
their availability was 31%. This is lower than in
2017 and 2016 (39% and 38% respectively). At
the same time, 41% of respondents ask travel
companies to share with them tips on how to
travel environmentally friendly. At the same
time, it is necessary to avoid the manipulation of
environmental responsibility (“eco-shaming")
[4].

2. Confirmation of the actual ecological
cleanliness of the services of the tourist
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enterprise (primarily accommodation facilities)
in response to consumer distrust of information
from manufacturers as a result of fairly
widespread ~ "greenwashing”  (or  "green
camouflage") - the environmental compatibility
of the enterprise's products or services situation
in which he made exaggerated, misleading or
simply false statements 2% prevent the purchase
of  eco-products, the  possibility  of
"greenwashing™ .

Traditional means to solve this problem are
standardization, certification and eco-label
based on them. More than a third of Booking
respondents (37%) say that an international
standard for identifying environmentally
friendly accommodation would make them more
likely to choose sustainable tourism; 62% of the
respondents said that they would feel better if
they knew that the place of residence has the
appropriate eco-certification.

3. Effective information about the ecological
cleanliness of the tourism product. In 2018,
40%, and in 2019, 45% wanted to see a filter that
would allow finding environmentally friendly
accommaodation on booking sites, 32% noted the
need for international standards for such
facilities, 72%- Travelers around the world have
admitted that they are unaware of the existence
of specific eco-labels for holiday destinations.

Being "green™ means taking action to achieve
the Sustainable Development Goals (SDGSs). In
relation to the natural environment, the tourism
industry directly or indirectly affects progress
towards the following global goals:

1) ensure the availability and efficient use of
water resources and sewage for all;

2) providing access to affordable, reliable,
sustainable and modern energy for all;

3) provision of rational models
consumption and production;

4) taking urgent measures to combat climate
change and its consequences;

5) protection and efficient use of oceans, seas
and marine resources in the interests of
sustainable development;

6) protection, restoration of terrestrial
ecosystems and promotion of their efficient use
sustainable forest management, combating
desertification, halting and restoring land
degradation and halting biodiversity loss. [10].

of
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As we can see, the objectives listed under
numbers 1 to 3 are completely consistent with
the tourists' idea of a "green" accommodation
object, so achieving them should be the main
goal of efforts for objects trying to increase their
sustainability - both ecological and economic.

The last three of the listed goals become
especially relevant today in the context of the
massive expansion of local resorts into adjacent
natural areas.

The increasing concern of the society to the
issues of ecological security of present and
future generations, as well as to the exacerbated
problems of overtourism, which clearly
demonstrates the dependence of the success and
existence of agrotourism activities on the state of
the natural environment. The basis of its
designation is the large hotel chains operating in
accordance with corporate policies on
sustainable tourism.

The result

The concept of agrotourism combines and
includes all types of tourism in rural areas:
cultural, ethnographic, educational,
gastronomic, agricultural, event, ecological,
active and other types of meaningful leisure in
rural areas. Cultural heritage objects, natural and
ethnographic ~ objects and  complexes,
landscapes, handicrafts, crafts and trade,
festivals, exhibitions and more - everything that
can be studied and visited while traveling in
rural areas is directly related to agrotourism.
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Giinay Azar 9OHMOIODOVA
Azarbaycan Dévlot Iqtisad Universiteti (UNEC), doktorant

AQROTURIZMIN EKOLOJi AMILLORININ QiYMOTLONDIRILMOSI

Xiilasa

Agroturizm sosial-igtisadi inkisafi dostokloyarkon otraf miihitoe monfi toasirlori azaltmaq
gabiliyystino malikdir. Son illards bu ideya onu davamliligla slagalondirmays ¢alisan todqiqatgilarin
cox diggetini ¢okmokdadir. Agroturizmds todqgiqatlarin hazirki vaziyyatini vo asas problemlari oks
etdiron todgiqgatlar holo do azdir. Bu bibliometrik moagalo todgiqatgilarin aqroturizm vo davamli
inkisaf arasindaki slagoni arasdirarkon gobul etdiklori fikirlorin xtilasasini taqdim etmoklo bu bilik
boslugunu doldurur. Magsad tadgiqatin mdvcud vaziyyastini vo mévzunun asas problemlorini basa
diismokdir. Magalads agroturizm va ekoloji davamlilig mévzusunda yazilan elmi islor aragdirilmigdir
ogalads kond yerlorinin davamli inkisafi amili kimi regionda aqgroturizmin inkisafinin voziyyati vo
imkanlarinin qiymotlondirilmosi toqdim olunur. Magalodo aqroturizm anlayisi, kond tosorriifati
turizminin perspektivli novlori, regionlarda turizmin inkisaf amillori vo soraiti miizakirs olunur.
Miisllif regionlarda turizm infrastrukturunun giymatlondirilmasini aparmis vo regionda investisiya
foaliyyatinin inkisafi {igiin prioritet sahalordon biri kimi turizm potensialinin mévcudlugunu askar
etmisdir. Bundan olavs, regionlarda kond tosorriifati turlarina tolobatin azalmasmin soboblori
vurgulanir va belo gonasts galinir ki, kond tosarriifati istehsalinin va agroturizmin birgs inkisafi kond
yerlorinin sosial-igtisadi inkigaf soviyyasinin yiiksoldilmasi iiciin miihiim vasito ola bilor. Kond
turizmi vo kond tosarriifat1 istehsali birlosdirildikdo fermerlarin istehsal etdiklori tabii mohsullarin
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tosviqi hesabimna kond tosorriifatlarinin olverigsiz soraito davamliligini artirmaq, eloco do sosial-
iqtisadi inkisafa t6hfa veran alternativ galir manbayi olmaq miimkiindiir.
Agar sozlar: agroturizm, region, kand tosarriifati istehsali

I'onaii Azep AXMEJOBA
Asep0aitxanckuii ['ocynapcrBennbiit Dxonomudeckuii YausepcureT (UNEC), mokropanT

Pesrome

ArpoTypusM crnocoO€H CHU3UTh HETaTUBHOE BO3ICHCTBHE Ha OKpPYXKAIOIIyI0 Cpemdy,
OJIHOBPEMEHHO IOJJIEP)KUBAsi COLMAIbHO-3KOHOMHUUYECKOE pa3BuTHE. B mocnenHue roapl sta uaes
MIpUBJIEKIIa OOJIBIIIOE BHUMAHUE YUEHBIX, KOTOPbIE MBITAINUCH CBA3aTh €€ C YCTOWYMBBIM Pa3BUTHEM.
J10 cux op MaJio UCCIEI0BaHNM, OTPAKAIOLIMX COBPEMEHHOE COCTOSTHUE HCCIIEOBAaHUM U OCHOBHBIE
npoOaemMbl arpotypusma. [lannas 6ubauomeTpudeckasi CTaThs 3aloOIHSIET 3TOT MPOOeNT B 3HAHUSX,
MIPEAOCTABIISASL KPATKOE M3JI0KEHUE B3IJIA0B MCCIEAOBATENIEH HAa M3YYEHUE B3aMMOCBSI3H MEXIY
arpoTypHU3MOM U YCTOMYHBBIM pa3BUTHEM. LlesIb — IOHATH COBPEMEHHOE COCTOSIHME UCCIET0BAHUIN
U OCHOBHBIE MpoOaembl npeamera. CKoOJIbKO cTaTell 00 arpoTypu3Me M yCTOHYMBOM pa3BUTHU B
CTaThe, KaK CBSI3aHbl aBTOPHI U HAllMU, U KaKUe TeMbl OOJbIIE BCETO JOMUHHUPYIOT B CTaThsiX. B
CTaThe IPEACTABJICHA OLICHKA COCTOSHMS M BO3MOYKHOCTEH Pa3BUTHS arpoTypu3Ma B PETHMOHE Kak
(dakTopa yCTOWYMBOTO pPa3BUTHUSl CEIbCKUX TeppuTopuil. B crarthe paccmaTpuBaroTCs MOHSATHE
arpoTrypusMa, NEepClEeKTUBHbIE BUIbI arpoTypusMa, (PakTopbl pa3BUTHS M YCIOBHUS TypuU3Ma B
pernoHax. ABTOPBI MPOBENIN OLEHKY TYpUCTHUECKON HMH(GPACTPYKTYphl B PErMOHaX W BBISIBUIN
HaJIM4Me TYPUCTHYECKOTO MOTEHIMANA, TIO3BOJIIOIETO CAENaTh AKLEHT HAa Typu3Me. KaK OJHO U3
IIPUOPUTETHBIX HANPABICHUM Pa3BUTHS MHBECTHULIMOHHOW AeATeIbHOCTH B peruoHe. Kpome Toro,
BBIJICJICHBI NIPUYMHBI CHIJKEHHS CIIPOCAa HAa arpoTypbl B PETMOHAx M CHAEJIaH BBIBOJX O TOM, 4TO
COBMECTHOE Pa3BUTHE CEINbCKOXO3UCTBEHHOIO IPOU3BOJCTBA U arPOTYPU3Ma MOXKET CTATh BaKHBIM
MHCTPYMEHTOM IIOBBIIIECHUS YPOBHS COLIMAIBHO-DKOHOMHUYECKOIO PAa3BUTHS CEILCKUX TEPPUTOPHM.
ITpu 00BEeIMHEHUN CENTBCKOTO TypU3Ma M CENbCKOXO035HCTBEHHOIO IPON3BOACTBA MOXHO MIOBBICUTh
YCTOMUMBOCTB CEJIbCKUX (pepM K HEOIArONpUSATHBIM YCIOBHSM 3a CUET IPOJBUKEHUS HATypaIbHbIX
IPOAYKTOB, IPOU3BOAMMBIX (epMepaMu, a TakXKe albTEepHAaTHUBHOIO MCTOYHUKA J0XO0/a,
CIIOCOOCTBYIOIIETO COLMATbHO-3KOHOMUYECKOMY Pa3BUTHUIO. CEJIbCKONH MECTHOCTH.

Knwoueswie cnosa: azpomypusm, pecuon, cebCKOX03ANUCMEEHHOe NPOU3B00CHE0
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